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HERITAGE SPECIAL =~

Palmetto Dunes Dc:eanfrmnt""’r”

Resort expands horizons,

charts course for the future

almetto Dunes Coeanfront Resort has been welcoming visitors from

across the Southeast and around the country for more than three

;'_‘:pmln.h.d renits of resor services have given this award-winning reson

new life and a fresh perspective as it moves into the 21 se-cenoury mravel marker.
“We have a |f:r!g hl!;u:diug, community of people who love this place, and
come back year after year,” said Brer Martin, vice president of resort opera-
tions for Greenwood Development, the parent company of Palmerto Dunes,

“We want to atmrace new people to experience the vacation of a lifetime we

have w offer here.”

decacles. However, a new marketing campaign, branding strategy and

agement organized focus

groups and brand steering

Accordingly, resort man-
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committees last year to find our whar Palmerto Dunes was doing right and
what it could do berter. “We understood thar we needed to change to stay
curtent in the mind of the destination traveler and the potental buver”
Martin explained

Although the resort had three critically acchimed championship golf courses

and an extensive array of awards, it needed o market iself more succesfully o

contemporary ravelers, “Today, you need w offer a lor more than just golf”

Perhaps it's just in a turn of the hips. Maybe it's the
lack of a fluid enough follow-through. The knees
were oo bent... or nat bent enough? 15 It even pos-
sible to biame clubs or, worse yat, faulty balls on this
one? Was it that third purchase from the beverage
cart? Why, WHY, does your golf score slink worse
thian low tide? Well, maybe you should ask four-tima
PGEA Tour winner and 2004 Heritage winner, Stewart
Cink. In case you've managed 1o lase his ceil num-
ber again, he'll be at the Robert Trent Jones golf
course at Palmetto Dunes as part of Heritage week
“Heritage is always Thursday through Sunday, and
we always do fun events at Palmetto Dunes Monday
through Wednesday,” said Brad Marra, resident golf
proal Palmetio Dunes. “We're going to have Cink
hers on Tuesday from 1 - 3 p.m. and that same day,
from @ am. — 12 pom., we'll have all the reps you
could have out there — Nike, TaylorMade, Callaway,
Cobea & Titleist.” The sales reps are actually a part
of the Custom Fit Spectacular, designed to help
guests find the perfect clubs for individual styles and
skill leveds. "We'll have launch monitors out there so
people can see how far they're actually hitting and
they'll hawve all of the new equipment there, 50 we're
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By dennifer C

PALMETTO DUNES GOLFERS ENJOY SEGWAY X2s

very excited about that,” said Marra, He added that
bringing the kids is encouraged, as there are junior
clubs 1o be sold and that there will plenty of free
qolf goodies for all. The fallowing are the confirmed
appearances at Palmetto Dunes for the week of
Heritage; check palmettodunes.com for updates.

MONDAY 4/14

10 a.m. = noon: Eric Lastowski, 2006 runner-up in
World RE/MAX Long Drive Championship, trick shot
anisl, and a member of the 2002 Pinnacle/Cobra
Long Drive Team will appear at the Robert Trent
Jones Galf Course.

TUESDAY 4/15

9 am — 12 noon; Custom Fit Spectacular- Nike, Tayior-
Made. Callavay, Cobra & Titleist reps will be under
tents at the Robert Trent Jones Goli Course 1o help
the guest find the perfect clubs and get advice on the
benefits of being custom-fit 1 pum. — 3 pume: Stewart
Cink, four-time PGA Tour Winner, 2004 Verizon Heritage
Champion, and two-time Ryder Cup member will
appear on the range and then sign autographs in the
pro shop at Robert Trent Jones Golf Coursa,

WEDNESDAY 4/16:

9a.m.— 2 p.m.: Birdie Ball Target Contest at George
Fazio Golf Course, 2 p.m.: Hole-In-One Shootout
{must register by Tuesday, April 15, limitzd fo 100
participants) at the Georoe Fazio Golf Course. TBD:
Possible playver appearance from Callaway or Adidas
at the Robert Trent Jones Golf Course




said Martin, who also serves as chairman of the
Hilton Head Island-Bluffton Visitors & Convention
Burcay and vice chaimman of the Hilton Head
lshind-Bluffton Chamber of Commerce.

“Wisiors are more interested in vacationing
with their extended family and making sure
everyone has many activities to choose from,” he
explained. “We have always been able w £l thar
need, but we needed to marker the resort more
aggressively and 1o pur ir regether to make it easy
and save visitors time and money. We also realized
".l'li!: we ['I\'.'I_'I.j (4] L'r'llph'.i.\'il'.{‘ OUF COnNecon o 1|]I'.'
water, since we have three miles of beach, the
harbor at Shelter Cove and 11 miles of lagoons.”

Accordingly, Palmerto Dunes is defining itself as
the regions preferred full-service oceanfront accom-
modations and actividies resource and s actively
building upon the resort’s long-time reputation as a
must-visit destination.

Contributing 1o that reputation is the grandeur
of the Hilton Oceanfront Resort, which now con-
tains the island’s newest nightife horspar, the XO
Lounge. Visitors also enjoy incomperable lodgings
ar the Hilton Head Marrion Resore & Spa.

Because today's travelers are also secking conve-
nience, the resort now offers air-conditioned cars,
Segways and handy one-call service, which allows
visitors to book their accommodarions, golfl wen-
nis, kayaking, bike rentals, nanure wours and more
with a single phone call. Earlier this vear, the resort
assuned control of vacation rentals, catering and
event planning services, ensuring the ultimare in
service and quality for leisure ravelers and groups.,

[slanders may have noticed some recent capiral
improvements ar the resort as well. The Palmero
Dunes Welcome and Guest Registration Center
complered a major interior renovation in March,
featuring new decor, flooring, furniture and operat-
ing systems. Fxrerior renovarions indude signage
improvements, new landscaping and a repaved
parking area. The Palmemo Dunes reservations
tearn, sales team, property management staff and
guest registration and concierge servicss are now
located in the newly renovared building,

Diespite all the changes mking place ar Palmero
Dhunes, Marrin said, one thing remains unchanged
- the nsorts legacy of delivering the ultimare in
customer service. “We want o provide great experi-
ences for visitors,” he explained. "We want to be able
to compete against any other resort in the world.”

For details, visit palmetodunes.com. M
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Serving lunch and dinner
daily at
The Shops at Sea Pines Center,
Hilton Head Island
&671-6136
L ]
Belfair Towne Village Bluffton
815-5551
&

trufflescafe.com

1 American Grill
lassics that let th
quality of ingredie

spinach and
or perfectly

fea:_s_:ring over 100 bottles from
around the orward
to serving

A family tradition and
neighborhood fa

1983, Truffles Ca

to offer upscale café dining
in a relaxed friendly
atmosphere, Our bar pours
premium brands and offers

a great selection of wines
many by the gl

on our menu s P

from scratch daily. Join us for
fresh local seafood, Black
Angus steaks, award winning
ribs, incredible soups, salads,
and sandwiches. Private
dining rooms available at
Belfair Towne Village seating
6 to 100. It is our pleasure 1o
serve youl

g truffles )

Pope Avenue
785-3663
Serving dinner
Monday thru Saturday

-
Reservations suggested
Happy Hour 5 - 6:30 pm
L

trufflesgrill.com






